
Business Profile Website - Client Questionnaire
Quick intake form - short answers are welcome. Fields marked * are required.
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1. BUSINESS DETAILS

Business or company name *

Tagline or slogan (optional)

Contact person *

Business email and phone number *

Business address or areas served

Describe your business in 2-3 sentences *

Tip: Tell us what you offer, whom you serve, and where you operate.

2. WEBSITE GOAL

What is the main purpose of the website? Select one or more. *

Introduce the business Build trust and credibility

Generate inquiries or leads Showcase products or services

Showcase completed projects Other



Website Goals and Content
Tell us who the website is for and what it needs to present.
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2. WEBSITE GOAL AND CUSTOMERS - CONTINUED

Who are your ideal customers? *

What should visitors do after viewing the website? Select the main action. *

Call us Send an email

Complete an inquiry form Request a quotation

Message on Facebook Message on WhatsApp

Visit our location Other

What makes your business different from competitors?

3. PRODUCTS, SERVICES, AND PAGES

List your main products or services *

Should prices or packages appear on the website?

Yes No Not sure

Which pages should be included? Select all that apply.

Home About Us

Products / Services Projects / Portfolio

Gallery Testimonials

FAQ Contact / Request a Quote

Common customer questions (up to five, optional)



Design and Materials
Choose the closest options. We can recommend a direction if you are unsure.
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4. DESIGN DIRECTION

Preferred website style

Professional / corporate Modern / minimalist

Premium / elegant Friendly / approachable

Bold / energetic Traditional / established

Not sure - please recommend

Brand colors

Websites you like (optional)

Anything you do not want in the design?

5. MATERIALS YOU CAN PROVIDE

Logo Company profile / brochure

Product or service descriptions Business / project photos

Testimonials Certifications / permits

May we improve or rewrite your supplied text?

Yes

Yes, with my approval

No - use my exact wording

Please send files separately. Do not place passwords or private login details in this form.



Features and Project Details
Final details needed to prepare your website proposal and content plan.
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5. WEBSITE FEATURES

Contact form Quotation request form

Click-to-call button Facebook Messenger

WhatsApp button Google Maps

Photo gallery Downloadable company profile

Social media links

6. DOMAIN, TIMELINE, AND APPROVAL

Do you already own a domain name?

Yes No Not sure

Current or preferred domain name

Preferred launch date

Who will approve the final website? *

Other instructions or important information

By submitting this form, you confirm that you are authorized to provide the supplied business materials for website use.

Client name: Date:


	business_name: Bitterroot Veterinary Clinic
	tagline: Small animals in town. Large animals on the road.
	contact_person: Hollis Grant
	contact_details: frontdesk@bitterrootvet.example | (406) 555-0114
	address_areas: Missoula, Montana; clinic on South Avenue, farm calls south through the Bitterroot Valley as far as Hamilton
	business_description: A mixed practice. Dogs, cats, and small animals are seen at the clinic in Missoula. Horses, cattle, sheep, and goats are seen
on scheduled farm calls, routed by valley section on a fixed weekly rotation.
	goal_1: Yes
	goal_2: Yes
	goal_3: Yes
	goal_4: Yes
	goal_5: Off
	goal_6: Off
	ideal_customers: Households with dogs and cats; horse owners; small cattle, sheep, and goat operations; boarding kennels and rescue
groups; people who have just moved here and are choosing a clinic.
	action_1: Yes
	action_2: Off
	action_3: Off
	action_4: Off
	action_5: Off
	action_6: Off
	action_7: Off
	action_8: Off
	difference: One clinic that does both sides of the practice. Farm calls run on a published weekly route, so you can see which day we are
already near you before you ring, and the trip fee is lower on your day.
	products_services: Wellness exams and vaccination; dentistry; soft tissue surgery; in-house laboratory and imaging; urgent care during opening
hours; scheduled farm calls; herd health visits; pre-purchase examination; end of life care at home.
	prices_1: Off
	prices_2: Off
	prices_3: Yes
	pages_1: Yes
	pages_2: Yes
	pages_3: Yes
	pages_4: Off
	pages_5: Off
	pages_6: Off
	pages_7: Yes
	pages_8: Yes
	faqs: Do you see emergencies after hours? How does the farm call fee work? Which day are you in my part of the valley? Do you
see exotics or birds? Will you come to the house for a euthanasia?
	style_1: Off
	style_2: Off
	style_3: Off
	style_4: Yes
	style_5: Off
	style_6: Off
	style_7: Off
	brand_colors: Sage green, oat, saddle brown, and a rust accent.
	reference_websites: Plain and legible. County extension bulletins more than the big veterinary chains.
	design_avoid: No cartoon paw prints and no stock photographs of puppies in a basket. Above everything: nothing that implies we are open
twenty-four hours. We are not an emergency hospital, and somebody driving here at two in the morning with a collapsing dog
is the worst thing this website could cause.
	materials_1: Yes
	materials_2: Off
	materials_3: Yes
	materials_4: Yes
	materials_5: Off
	materials_6: Off
	rewrite_1: Off
	rewrite_2: Yes
	rewrite_3: Off
	features_1: Yes
	features_2: Off
	features_3: Yes
	features_4: Off
	features_5: Yes
	features_6: Yes
	features_7: Off
	features_8: Off
	features_9: Yes
	domain_owned_1: Off
	domain_owned_2: Yes
	domain_owned_3: Off
	domain_name: bitterrootvet.com
	launch_date: May 20, 2027
	approver: Hollis Grant - Practice Manager
	other_notes: Fictional US business profile prepared for demonstration and testing purposes. Do not list veterinarian names, degrees, or
association memberships. The after-hours referral wording must be exactly as we supply it and must appear on every page.
	confirmation_name: Hollis Grant
	confirmation_date: August 8, 2026


